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years of 
award-winning 
solutions30+

Drive
leading-edge  
creative and 
marketing  
initiatives to
aspire results and 
generate growth.

Lead
and nurture 
creative teams
and resources
to sustain 
collaborative and 
dynamic culture.

Craft
and execute 
strategic roadmap 
to produce smart,  
focus-driven 
integrated 
campaigns.

Adopt 
trending 
technologies and 
digital solutions for 
maximum market 
analysis and 
discovery.

Budget
scheduling and 
tracking of annual 
marketing 
campaigns, events 
and internal 
resources.

Mentor
and influence 
junior team 
members to open 
their minds and 
exert skill sets to 
the next level.

Leadership
Proven

Achievements
Selected

linkedin.com/in/brian-m-lake
bmlake.com

million-dollar 
avg. marketing 
budget mgmt.1.3 percent avg. 

contributed 
growth40



I enjoy solving complex problems through 
logical, analytical way of working.

●  Using reason to solve problems 

●  Focusing on objectivity 

●  Learn fast and constantly

I stand out for my original thinking. I’m always 
looking to find a new angle to an idea.  

●  Ability to innovate 

● Lateral thinking 

● Love of new ideas

I prefer being around people and enjoy making 
new connections. 

●  Comfortable around people

●  Energized by spending time with others 

●  Take an interest in others

I believe confidence doesn't equal competence. 
I continuously build upon my core strengths.

● Take nothing for granted 

●  Realistic about my abilities and limitations

●  Always evolving my skill sets

Need More? Reach out today for the big picture.

Agile

Innovative Unpretentious

Success
Makings of My

Experience
Professional

Sociable

Brian M. Lake
lake129@gmail.com 
630.217.8191
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Director,
Creative & Marketing
Nov 2016 – Jul 2018

Delivered leading-edge 
thought leadership and 
research work product 
through various advisory 
programs and client 
interactions.

Creative 
Director
Nov 1996 – Oct 2016

Contributor to firm’s 
rapid growth through 
strategic business 
planning, automated 
marketing and timely 
creative execution.

Creative
Director
Jul 1994 – Nov 1996

Revitalized internal 
creative/marketing 
department and 
foundation for new 
product develop 
initiatives.

Vice President, 
Marketing
Jul 2018 – Aug 2020

Architect of successful 
integrated B2B marketing 
strategy to nurture brand 
awareness, industry 
credibility and client 
onboarding.

Director, 
Brand Development
Feb 2021 – present

Oversight and management 
of brand marketing and 
creative strategies, programs 
and campaigns that serve 
global industrial 
manufacturing.



Experience
Industry
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Centrifuge Brand Marketing
Director of Brand Development
Feb 2021 – Sep 2025

Intelliflo (formerly Portfolio Pathway)
Vice President, Marketing & Brand Development
Jul 2018 – Aug 2020

Epiq (formerly Hyperion Global Partners)
Director of Creative and Marketing
Nov 2016 – Jul 2018

HBR Consulting/Thomson Reuters
Creative Director
Nov 1996 – Oct  2016

Tribune Media Services
Creative Director
Jul 1994 – Nov 1996

Corporate
LawVision
Creative, Brand and Marketing
2009 – 2010

Southwest Re
Creative, Brand and Internet Design
2009 – 2010

Mnemosyne Foundation
Brand Management, Internet Designer
Aug 2001 – 2005

Align Matters
Creative and Brand Design
2013 – 2019

Deep Web Technologies
Creative Lead, Brand Management
2006 – 2009

Dawson Hackley Advertising
Creative, Brand Design and Consultant
1994 – 2002

Farley's Candy, Corp.
Illustrator, Package Designer
1990 – 1991

Independent
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Project Management
Deliverables

Led comprehensive division-wide brand, 
messaging, and web strategy for SDI Long 
Products Group to realign its business practices 
and methodologies.

The result was a solution that prepared SDI LPG 
for new business opportunities, generate interest 
in partnering w/SDI Corporate, and reinforce its 
stance as a key leader in the steel market, better 
aligning customers with the products and 
information they need.

Brian M. Lake
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https://lpg.steeldynamics.com/
https://lpg.steeldynamics.com/


Project Management
Deliverables

Created, branded, and nurtured national 
campaign for Perma-Column titled the Pro 
Builder Program. 

Campaign successfully attracted post-frame 
builders and influencers to speak on why they 
use Perma-Column products and how Perma-
Column helped grow their businesses. In 
return, builder service spotlights were prepared 
and promoted through dedicated web pages, 
social, and video interviews. 
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https://permacolumn.com/pro-spotlight/pro-builders.html
https://permacolumn.com/pro-spotlight/pro-builders.html


Project Management
Deliverables

Led multiple brand, marketing campaigns and 
promotional projects for Burrow’s Post-Frame Supply 
that included web strategy, social media scheduling, 
brochure development, podcast outreach planning, 
and tradeshow booth design and management. 

Also championed push for regional post-frame supply 
marketing research and campaigns for Barndominium 
industry working with Stacee Lynn, The 
Barndominium Lady.
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https://www.burrows-supply.com/
https://www.burrows-supply.com/
https://www.burrows-supply.com/
https://thebarndominiumcompany.com/about
https://thebarndominiumcompany.com/about


Business Intelligence
Deliverables
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To track success of campaigns, prepared weekly and 
quarterly data analytic reports to share with stakeholders to 
ensure marketing messaging is on par with strategic goals.

By way of example, used Google Looker Studio to prepare 
clean, easy to read analytics to showcase relevant data to 
align with goals.



Business Intelligence
Deliverables
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Creating annual reports can be time extensive, but need to be 
timely released, and with no margin of error. The ‘MarketView’ is 
a 120 page report that is infographic heavy to allow for ease of 
understanding  and complimenting the collected data and 
information.



Marketing Campaigns
Deliverables
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Portion of print and digital ad campaign 
to promote new alliance with Thomson 
Reuters, published in notable legal 
industry publications w/an outreach of 
10K+ subscribers.



Marketing Campaigns
Deliverables
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Integrated marketing campaign that helped excel 
Hyperion Global Partners’ industry credibility and 
though leadership, increasing interest in it’s 
annual ‘MarketView’ report by 20%.



Marketing Campaigns
Deliverables
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Comprehensive promotional campaign for SAC conference 
hosting by Hyperion Global Partners. The event draws in over 
500 attendees annually. Engaged in social media, email and 
inbound marketing strategies to increase awareness.



Marketing Campaigns
Deliverables

view 
video
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Integrated campaign to showcase SPENDCONNCT, 
a new sophisticated Cloud-based, consumable 
analytics solution for law firms. Campaign ran for 6 
months and included extensive social media ad 
promotions and live demonstrations. 

https://youtu.be/8efRvJhdCbM


Product Design + Usability
Deliverables
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My years of experience in user interface design includes 
Internet, Intranet and Extranet client deliverables. Each 
project places emphasis on form and function, exercising 
my coding skills and working closely w/back-end 
development teams. 

Through preliminary information gathering, I build a 
strategic plan outlining development initiatives, design and 
development requirements, resource assessment, and 
engineering a business process to translate needs into a 
web environment.



Product Design + Usability
Sample Work
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Aside being responsible for creating and 
marketing the SPENDCONNECT Cloud-
based platform brand (and name), I was 
responsible for the interface, CSS and 
navigational design. 



Product Design + Usability
Deliverables
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One of the bigger projects that I was involved with 
included the redesign and rebranding of all web-based 
Thomson Reuters properties. This opened the door to 
be part of a four-person team to invent/engineer a new 
Cloud-based property entitled ENGAGE. The initiative 
also required my time and attention to create a 
comprehensive “go-to-market” campaign strategy.



Product Design + Usability
Deliverables
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Business Development
Deliverables
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Sales teams rely heavily on me to help 
them sell “stories.”

Being a very visual individual, I can 
package information and stats in a 
meaningful, creative way. The easier your 
audience understands what you are selling, 
the easier the sale… and build credibility. 



Event Planning
Deliverables
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Schwab IMPACT Conference in San Diego, CA. Extensive 
strategy and planning for company appearance as well as 
proposed campaign to promote “meet and greet” 
opportunity of rock legend, Gene Simmons.



Event Planning
Deliverables
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Very proud of this event campaign and execution. 
I incorporated a Lego theme for the HBR 2014 
annual employee meeting with the message 
“Building Our Future Together.”

This included contracting a local vendor who 
specialized in Lego branding and created mini 
Lego people for each employee in the firm… 
arranging them on a Lego HBR logo I created as 
to show them “building” the brand. Everyone got 
to take their Lego mini self home. It was a big hit.



Event Planning
Deliverables
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Campaign and event collateral for 
Thomson Reuters Elite Conference in 
Orlando, FL. The “FUEL” theme campaign 
was prevalent in additional marketing 
campaigns showcasing Hyperion’s drive 
and dedication to client-related services.



Event Planning
Deliverables
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Until you’ve taken upon yourself to plan, execute and manage 
an event or conference, you will never appreciate the 
undertaking, heaving-lifting and moving parts that come with it.

For 10 years, I was responsible for all planning, scheduling 
marketing, collateral, customer tracking and physical set up for 
all HBR Consulting event attendance/sponsorships, that 
included the biggest event of the year for legal, ILTACON.



Branding
Deliverables
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The advantage of a strong identity is not merely aesthetic. Though the 
media-saturated culture that we live in today can lead us to solely base 
impressions on appearance and presentation.

I approach my branding projects with distinction and impression in mind. 
Subtlety and simplicity fall into place as a result, delivering a firm 
representation and reputation in a single image.



Illustration
Deliverables
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My artistic talent is an 
essential part of my 
creative arsenal, in that, 
I can entertain and grab 
people’s attention… but 
such campaigns or 
events can also have a 
significant impact on a 
businesses’ bottom line.
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GE Capital Auto Financial 
GE Capital Railcar Services
Hildebrandt International
Johnson & Johnson
Kirkland & Ellis
O’Melveny & Myers
Orrick, Herrington & Sutcliffe
Pan Am International
Sidley Austin
Standard Parking
Steel Dynamics
Turtle Wax
Winston & Strawn
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I’ve always been successful in adapting in any industry I’ve worked in.

Automotive | Entertainment | Finance | Food/Beverage | Industrial | Legal | Medical | Technology 

Here are notable companies that I have had the pleasure to work with:

Align Precision
Ameritech
ARCH Medical
Bank One
Bi-State Development Agency
Chicago Regional Transit Authority
Chicago Tribune
Coca Cola
Compass Bank
eBay
Farley’s Candy
Ferrara Pan Candy
Foley Lardner
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Larry S. Donahue
CEO | L4SB
ldonahue@l4sb.com
505.715.5700

Christopher Petrini-Poli
Chairman | Opensity Solutions
christopher.petrinipoli@opensitysolutions.com
973.668.7463

Steve Kostal
Marketing Strategist | Centrifuge
steve@centrifuge-now.com
630.303.1154

Andrew Yaney
Market Manager | Steel Dynamics Inc.
Andrew.Yaney@steeldynamics.com
260.625.8400

Mark Medice
Principal | LawVision
mlm@medicegroup.com
412.203.2155

Josh Nowlin
Director of Sales and Marketing | Burrow’s
joshn@burrows-supply.com
210.250.1764

Victor Bonilla
Risk Business Unit Specialist | ACA Group
victor.l.bonilla@outlook.com
404.394.9186

Peter Buck
Advisor/Investor | Cortex360
pb@crtx.co
415.217.BUCK

Steve Falkin
Managing Director | Opensity Solutions
steve.falkin@k2services.com
312.425.4405

Peter Cotseones
President, Technology | Opensity Solutions
peter@cots03.com
847.772.5375

Gary Hartwig
Director | U.S. Bank
gary.hartwig@dhs.gov
630.651.1400

Tim Smith
Chief Strategy Officer | Building Elite Defense Mfg.
timsmithmfg@gmail.com
205.233.1514

David G. Baker
Business and IT Strategy Consultant
davidgbaker@me.com 
847.682.8400

Eyal Iffergan
Founder, CEO | Quantum Foundry
eyal@iffergan.net
713.876.4600
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